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General Sessierbocial Media from International Perspective

Social Media: An International Perspectivieearn about what
CTTCO0s offices I n the U. K.,
connect with these ubeired countrie® and how you can
apply their tactics to your own marketing.

Moderator: Martin Stoll, CEO
GoSeeTell Network
Panelists: Jonah WhitakerAccount DirectoCTTC U.K.
Yoichi HayaseStrategic DirecterCTTC Japan
Irene LeePublic Relations Direct@TTC South Korea



What is social media?
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Social media
I e

Is It a fad or Is it here to stay?



Social media some numbers

1:11
Online minutes spen
on soclal media

November, 2009



Social media some numbers

5.5%
of all time spent online In the U
was spent on Faceboo

Comscore, November 2009



Social media some numbers

+ 793,650
daily new users on Facebc

July 15- September 15, 2009



Social media some numbers

19,250,000,000
minutes spen
on Facebook each da

November, 2009



Social media some numbers

19,250,000,000 minutes
= 320,833,333 hours

= 133,68056 days

= 360,624 years



Social media some numbers

18,000
new tweets every minut

November, 2009



Social media some numbers

Nr 2.
Rank of YouTube as a search enc

November, 2009



Social media

each country and market is different
N

UK
Japan

South Korea



Social media key rules

ACost of failure is low

ANeed to have clear goals
ANeed to measure

ANeed to use the right tools
AFocus on transaction

ADo less but do it right
ASocial media is a lot of work




Social mediad B2B

Use social media
Ato connect with industry and media

partners

Ato help partners sell more (of your
product)

Ahelp partners to tell better stories



Social mediad B2B
1

Create more Oregon product in Europe




Social mediad B2B
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die Sportmaglichkeiten auf dem in den Dunen gelegenen See nutzen oder einen Spaziergang durch den M.annelade, Pizza, Kaffee oc!er
feinen Sand unternehmen. frische Schokolade: Essen Sie vor
dem Ausflug lieber nichts! Abends
Diese Video zeigt Ihnen den Reiseverlauf in bewegten Bildern: kdnnen Sie sich ein gutes Dinner

mit Oregon-Weinen im The
Heathman Restaurant oder etwas
legerer im Henry's (Pearl District)
gonnen.

+€ 45,

Hier geht's zum Angebot

| — —

America Unlimited GmbH | Oregon Kulinarisch Erl..

4
p @) 1277154 o (D) =0 9

6.Tag

Tagesziel: Roseburg, 155 Meilen / 248 km

Immer wieder bieten sich IThnen phantastische Ausblicke auf den Pazifik. Die Oregonkuste ist an vielen
Punkten spektakular, so etwa die Oregon Dunes kurz hinter Florence. Genielen Sie die KistenstraBe und
fahren Sie von Bandon nach Roseburg. Als reine Fahrzeit soliten Sie mindestens 4 Stunden einrechnen.

UBA eiimr iamis - momos - asaman




Social mediad B2B
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van Amerika mag verwachten... Het is de puurheid die
Oregon zo geliefd maakt. Haar ruige kusten, de
machtige Columbia River, torenhoge watervallen,
vulkanen en gezellige steden. Er zijn volop activiteiten
te doen voor jong en oud en de natuur is
adembenemend mooi. Welcome to Oregon!

online?
lees verder N

'Aanbiedingen |

Manhattan Express
Free Time

€ 654,-

Campertrip Orlando

€ 835,-

Gouden Staten vanuit
San Francisco

€ 1223,-

The Magnificent
Rockies USA

€ 1458,-

Maui Delight

€ 1645,- |

Aanbiedingen

Oregon Only
2PRESONLN . €1333,-

Deel uw
reisfoto's en
video's!
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Social mediad B2B

Gesign Your Ad >

Destination URL. Example: http://www.yourwebsite.com/.

htep:// j jandoets.nlfautotrips /west-usa/oregon-only/

Wel o . . . .
I want to advertise something | have on Facebook. elcome fo Oregon El nz'Qartlge S Amer'ka

Title 8 characters left.
Welcome to Oregon

Body Text 20 characters left. Fly nonstap from AMS to
experience breathtaking
landscapes, outdoor
adventure, trendy cities
and tax free shopping.

landscapes, outdoor adventure, trendy cities and tax free
shopping.

Image (optional)

Remove uploaded image.

Lassen Sie sich von Oregon
uberraschen. Unglaubliche
Landschaften, tax-free

2. Targeting shopping, bestes Essen
und tolle Weine.

Location: Metherlands =

Age: 25 j— Any j

Birthday: ["] Target people on their birthdays

Estimate:

5,580 people

s who live in the Netherlands
m age 25 and older
m who like travel

il o

g

le
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Travel =

eywords
[[] Travel Agent

[ STA Travel

[ Travel Channel



Social media tools to use

Linked[(jJ. Connect with partners (B2B)

Get customer endorsement
flickrr Show your product (B2C, B2B)

Converse with customers

YoullE-  Show your product
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