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General Session- Social Media from International Perspective

Social Media: An International Perspective. Learn about what 

CTTCõs offices in the U.K., Japan and South Korea are doing to 

connect with these uber-wired countries ðand how you can 

apply their tactics to your own marketing.

Moderator:  Martin Stoll, CEO -

GoSeeTell Network

Panelists:  Jonah Whitaker- Account Director- CTTC U.K. 

Yoichi Hayase- Strategic Director- CTTC Japan

Irene Lee- Public Relations Director- CTTC South Korea



What is social media?



Is it a fad or is it here to stay?

Social media
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5.5 %

of all time spent online in the US 

was spent on Facebook
Comscore, November 2009

Social media ðsome numbers
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+ 793,650

daily new users on Facebook
July 15 - September 15, 2009

Social media ðsome numbers
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19,250,000,000

minutes spend 

on Facebook each day
November, 2009

Social media ðsome numbers
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19,250,000,000 minutes

= 320,833,333 hours

=  133,68056 days

= 36,624 years

Social media ðsome numbers
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18,000

new tweets every minute
November, 2009

Social media ðsome numbers
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Nr 2.

Rank of YouTube as a search engine
November, 2009



Social media ð

each country and market is different
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UK

Japan

South Korea



Social media ðkey rules
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ÅCost of failure is low

ÅNeed to have clear goals

ÅNeed to measure

ÅNeed to use the right tools

ÅFocus on transaction

ÅDo less but do it right

ÅSocial media is a lot of work



Social media ðB2B
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Use social media 

Åto connect with industry and media 

partners

Åto help partners sell more (of your 

product)

Åhelp partners to tell better stories 



Social media ðB2B

Create more Oregon product in Europe

PR

Twitter

Tour

Ops

Websites

Awareness

Sales

Social 

Media ads

Itineraries

Product
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Social media ðtools to use
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Connect with partners (B2B)

Get customer endorsement

Show your product (B2C, B2B)

Converse with customers

Show your product
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