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Program Description

For the second year, the Culture California co-op program
purchased an advertisement in 7he Cultural Traveler, an
annual guide featuring cultural and historic destinations,
along with a guide to shopping at the nation’s leading
museum stores. Published by the U.S. Cultural & Heritage
Tourism Marketing Council, the publication is available at
nearly 1,700 museum stores around the country. An
additional 10,000 copies are distributed at domestic and
international travel trade shows. The 2010 guide features ads
from eight of California’s leading cultural heritage partners:

Getty Villa

Getty Center

City of Ventura

Alcatraz Cruises, San Francisco
San Diego Zoo

City of Pasadena

California Academy of Sciences
CityPass

CulturalTraveler

For the 2010 edition of The Cultural Traveler, Culture California purchased
three pages of editorial highlighting events and destinations around the state.
One page of this editorial insert prominently features five driving itineraries,
which serve to highlight both the “California Fives” campaign and the state’s
official Scenic Byways. In 2009, Culture California purchased a two-page
advertisement in the premiere issue of the magazine.

This co-op program supports the joint marketing initiatives of CTTC and the
California Cultural Heritage & Tourism Corps (CCHTCO).
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Target Audience

Consumers interested in cultural travel and shopping.

Objectives & Reach

e Increase the awareness of California as a year-round, premier destination
for arts and culture.

e [Encourage leisure travelers to choose California as their next vacation.

e Encourage travelers to visit visitcalifornia.com/culture for trip planning
information and a calendar of cultural events.

e 40,000 Cultural Traveler guidebooks will be distributed throughout the
year to domestic and international visitors, tour operators and travel
partners.

Results & Accomplishments

The full-color co-op insert is anchored by a culture-branded ad along with ads
from California partners. CTTC also included relevant content on cultural
activities and events available year-round in each of California’s 12 regions.

Program Contact(s)

Dani Kando-Kaiser Jonelle Tannahill

Web Site & Publications Coordinator Tourism Development Manager
916.319.5436 916.319.5438
dani@visitcalifornia.com jtannahill@visitcalifornia.com

S Californiais a year-round
arts and culture capital.
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