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Economic Impact of Tourism califarnia

l FIND YOURSELF HERE

CA i1s # 1 Destination in U.S.

Market Impact of Tourism
2008 2007 % DIFFEREN
DIRECT EXPENDITURES$97.6 B $96.8 B

EMPLOYMENT 924,000 928,000

EARNINGS $30.6 B $30.4B
TAX REVENUE
STATE

LOCAL




CA Travel and Tourism Basics 'C-a-l-'-FDm

351 Million Visitors $97.6 Billion Spending
(2008)

\ ~
In-State: 83% In-State: 49%
Out-of-state: 13% Out-of-state: 32%
International: 4% International; 19%

Source: D. KShifflet& Associates LtdDIRECTIORSESTINATION PERFORMAM@orsM;
CIC Research; California Tourism Research
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Opportunities in Inbound Market -Cahfgg:;:;:;}
Top Origin Markets for International Travelers
to the U.S. (2008 vs. 2007 & 2000)

Origin of Visitor 2008 08/07 08/00
(mlll) (% change) (% change)
International Total 57.9 4% 14%
1 Canada 18.9 7% 29%
2 Mexico 13.7 -4% 33%
Overseas 25.3 6% -2%
3  United Kingdom 4.5 1% -3%
4  Japan 3.2 -8% -36%
5 Germany 1.8 17% 0%
6 France 1.2 25% 14%
7 S. Korea 0.8 -6% 27%
8 Australia 0.7 3% 4%
9 Brazil 0.8 20% 15%
10 Iltaly 0.8 23% 28%

Sources: U.S. Department of Commerce, ITA, Office of Travel & Tourism Ind8stiesariade Turismo(Mexico); Statistics Canada




Average Spending in CA per Trip

FIND YOURSELF HERE

Source: Overseas & Mexican Travel to California,2006, CIC Research Inc. August 2007; Strategic Marketing
& Research Inc.; California Tourism Research




Summary: 2009 Forecast f "“"&223&5

Domestic  Domestic _ |
Leisure Business International Expenditures

-2.5% 58% -MM®d0oT: 0 A-8E830Qf O

-9.8% (overseas)




2009 At A Glance

A Domestic tourismstill
slowing but stabilizing

A International tourism:
down after record year

A Boomers: coming of age

A Social media: exploding

A The California Brand:
going global
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Domestic Key Findings california

| FIND YOURSELF HERE

- 80+ drawings analyzed

 Three common themes, or icons, surfaced
- The Sun
- The Longest, Longest Coast
- The Wine




